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INTEL'S 50™ ANNIVERSARY ADVENTURE

* About Intel
e Leadership partnership

* Our key messaging
 Our activation

e Lessons Learned
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We are united
by our purpose
and values to
help our
customers
succeed

OUR
VALUES
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Worldwide

Headquarters

Santa Clara, California

“Our Global Footprint
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Our Scale
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"From the Responsible Sourcing Network
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service since 1995
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of positive impact
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Foundation
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DON'T BE ENCUMBERED BY HISTORY, JUST GO OUT AND DO SOMETHING WONDERFUL.

Robert Noyce

Co-Founder of Intel

intel) |
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“*  NASDAQ live streamed the 8 top tier broadcast and local
remote opening bell . media covered stories on Intel's

ceremony on July 18, whichwas well | past, present and future, including a
attended by our Santa Clara employees at | prominent segment on CBS Sunday Morning 'The
5:30 am PT. The ceremony was covered Birth of Intel'—focused on Intel's history, our

on Bloomberg TV and CNBC. i 50th anniversary; and coverage in the San Jose
i Mercury News.

1968

Executed an inspirational and fun Delivered 90

50th ceremony in Santa Clara . 8 pieces of custom content were posted 2.26M
while delivering over . celebrations in 54 | across Jason Silva's social channels Impressions

. countries worldwide with | el e 41,600+
1 61t.cer:mony waifch Boor . B & 1.74 million LAy
Parues hosted by senior i GRS d ot tand e i followers. We also supported the activation
leaders a:c over.1 32 P Andl eI gembnt fO@Bvents. : with paid Twitter amplification (via OMD). 7.64’0.()0+
worldwide sites ; | video views

Circuit News “Big Bang” special edition received 1 42,000k+ views, 540+ comments, 1 ,580"' likes


http://mms.tveyes.com/PlaybackPortal.aspx%3FSavedEditID=cfb1ecd3-a4a7-4d9a-80b0-8f17073f114e
http://mms.tveyes.com/PlaybackPortal.aspx%3FSavedEditID=a28424fc-db73-4677-9cc7-668ba35f9d1c
https://videoportal.intel.com/media/CBS+Sunday+MorningA+The+Birth+of+Intel/0_d1t70bw8/
https://www.mercurynews.com/2018/07/18/intel-at-50-a-look-back-and-ahead-for-the-iconic-silicon-valley-giant/

THE JOURNEY:
THE PARTNERSHIP WITH OUR LEADERS

1. Who is res
commemaors
monumen;

2. Who should b
this campaign?

3. How should we deliver on
this milestone for our
employees?

50t Celebrations

b Prizes and
i & a  Giveaways

Live 50t
Ceremony

o2 o902
2> gy

9"‘ Mi Intel Involved
Intel Cross company " AN Volunteer
R Challenge
Management core team - g
Committee

Winners of
Wonder
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ESTABLISHING OUR MRC: WHO AND WHY

Their role:

Refining the audience
Establishing the budget
Providing decision support along the way

Who

Small but diverse group of experts

VP of Sales and Marketing, Chief People Officer, head
of Corporate Services, Chief Strategy Officer, Chief
Technology Officer, Manufacturing SVP and the
CEQO'’s Chief of Staff.

Kickoff Meeting

Established: Audience,
budget and guiding
principles

|

Final Budget/ Audience
Approved

Weekly
Update/Decision
emails

Monthly Sync
Meetings
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OBJECTIVES & STRATEGIES

1968 Recognize and celebrate all Intel employees
for driving 50 years of innovation

Leverage this important (and rare) company
milestone to create a campaign that unites
employees and builds pride

Highlight Intel’s history, impact on the world,
and pivot to Intel's corporate transformation

and building the future

— THEOBJECTIVE AND GOAL:
HOW WE SPOKE ABOUT OUR ANNIVERSARY

OUR PLATFORM

Align 50t Anniversary campaign
and tactics to unifying central
theme:

“Do Wonderful”

i
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COMMUNICATIONS: KEY MESSAGES

Development of Key Messages:

» Authentic to our brand history

» Aimed at bringing our audience in the direction we want them to go

» Articulates the purpose of the moment and explains the activation
plan of how the audience will experience it

2018

1968

Key Message Points

» Fifty years ago, Intel was built with a purpose: To ponder what might be possible. To imagine,
question and then do wonderful things in pursuit of a better future.

 To honor this special anniversary, we're embracing Robert Noyce's inspiring challenge, "Don't be
encumbered by history, go off and do something wonderful.”

« Our 50t Anniversary is a rare moment for us to honor our heritage and legends of the past. We
will also celebrate how we're creating a bright future for Intel today, and a better world
tomorrow.

« This year, together, we're celebrating how we “do wonderful” things for Intel, the industry and

our world.
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DO WONDERFUL TENT POLES

INTEL INVOLVED
VOLUNTEER CHALLE tirees
50% of employ rare

volunteer $1M
hours across the

globe w O el.com Microsite

WINNERS OF WONDER
50 winners get 2
weeks off and $5k
to Do wonderful in
the World

50 prizes given at
launch

Every global site
had prizes to give
away- including 3

cars worldwide

LIVE 50™ CEREMONY
Hosted by our CEO
and additional
Leadership
Watch parties held
around the world

Worldwide

celebrations hosted
globally with food,
prizes, music and
swag 14



NASDAQ BELL
50 Employees and

Bob Swan Ring the
NASDAAQ Bell

DO WONDERFUL TENT POLES-

SGOPE CREEP

HAPPY 5111 1 X)) oo
ANNIVERSARY

DO WONDERFUL

SNAPCHAT
Geofenced all 90
campuses for
custom filter

BUNNY GIF

Motion Capture
Bunnyman Dance

GBWR DRONE SHOW
Broke the GBWR for
2018 Drones flying in the

sky with the 50th logo
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1968

1,500+

employees won a variety of
prizes at the global events

2068

2018

50

employees won prizes such
as extra vacation, laptops,
50 shares of stock, travel,
new products, and TAG
watches.

12

employees had the unique
opportunity to visit Robert
Noyce Building as a part of
winning the VIP 50 trip.

4

employees won cars.
Winners were Ireland,
Malaysia, Oregon, and
Arizona.
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1968

Winners of Wonder

300

Applications

50

employees received 2
weeks off and a stipend
to Do Wonderful

2068

2018

My Intel Story

280

stories published on the
. external site

9

. employee stories turned
. into video stories

Intel Involved Challenge

44,264

. employees have volunteered

 ~565k hours

' 90% of our 50th Anniversary

. goal, with hours trending over
' 200,000 higher than the same
' time last year*

&
3
B

IPEC

v e
i R
TR

2,018

shooting star drones flown to set a
. new world record

6

' drone shows delivered for employees
. and their families in Santa Clara and

| Folsom, which was notably featured on
i CNBC.

17


https://www.cnbc.com/video/2018/07/17/intels-world-record-breaking-drone-show-behind-the-scenes.html

ENGAGEMENT:
CELEBRATION PLAYBOOK AND GIVEAWAYS

FOOD & BEVERAGE - UPSCALE APPETIZERS

Eurest in U.S. & Ireland to provide menu below

[Q] LOCAL FLARE - Local sites may select their own menu items, staying within the “upscale appetizers" theme

Sausage/Pretzel Station Noodle Bowl Street Tacos Slider Station

Gourmet Sausages: bratwurst, beef and chicken, tofu; mixed vegetables; Street Tacos: al pastor, carne asada, salsa, Grilled huli huli chicken slider with
lamb merguez, chorizo, grilled onions and orange hoisin; chow mein-(GF) rice cotija, onion, cilantro (veg option slaw, pickled red onion on king
peppers available cauliflower al pastor) Hawaiian rolls

Pretzel: local beer sauce & spicy brown 1 serving per person Elote: Grilled corn on the cob, brushed with

mustard Disposable serving vessel chili-lime, with gueso fresco & cilantro

Mega/XL Large/Medium Small

Wavey People « Wavey People  Balloon
Balloon art « Balloon art or bouquets

Stage arch e Intel through the
Time Tunnel e Time Tunnel decades posters
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~ THEGREATIVE:
" HOW WE EXCITED OUR EMPLOYEES

4 DON'T BE ENCUMBERED BY

60 OFF AND O SOMETHING.

. WONDERFUL"

: —ROBERT NOYCE

1968
Badge
Ceremony, employee B Circuit
celebrations, Drone e
shows, and Nasdaq
MEVAE bell ringing g
Launch My Intel Story, CELEBRATE! ; o
Winners of Wonder, : “ Elevator 2% mi 2!
Contest and prizes A Wrap Microsite
L] = o
= 5 - 0 ey oy
April May June July August 50 YEARS {ib
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INTEL'S 50TH ANNIVERSARY
DRONE LIGHT SHOW
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LESSONS LEARNED

What Worked

6 tent poles planned in 6 months-
executed over 12 tent Poles

* Guiding principles and MRC
* Pull through messaging and creative

 Corporate Prize execution

22
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“ LESSONS LEARNED

2018

What we would have done differently
« More time- 12-24 months vs 6 months

* \/endor selection for the 7 big sites in the US

1968

 Anniversaries are a BIG DARN DEAL- expectations
are high

* Eliminate Giveaways and Prizes

e Celebrations- would have Glocalized even more






